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Za [ziei] is a cosmetic brand designed to support women
who desire sophisticated beauty with confidence and
vitality admired by everybody.

Za provides high quality cosmetics at affordable prices.
Also, all the products are made of simple steps &
technique-free.

Za brings you energetic & smart identity instantly and
promises to make your lifestyle shine more beautifully.
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History

Za was established in 1997 as a cosmetics brand
targeting fashion-conscious women in their 20s. Za has
been focusing on “Metropolitan Beauty” leading exciting
lives in major cities of Asia, a region with the world's
highest growth and greatest diversity.

The brand name Za, spelled with the first and last letters
of the alphabet, is meant to convey the message that the
brand offers everything from “A” to “Z.” All Za products
are simple but elaborately designed to draw out one’s
maximum beauty.

Za products are currently offered in China (including
Hong Kong), Taiwan, Thailand, Vietnam, Singapore,
Malaysia, Indonesia, and New Zealand.
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Brand Philosophy

Steps and procedures for applying Za skincare and
makeup products are simple and technigue-free. And yet,
they result in stunningly beautiful looks that seemingly
come naturally.

The Za skincare products are developed based on
research on 20s Asian women. Through its proprietary
and highly functional formula, it realizes a skin that
appears naturally beautiful.

The Za makeup products offer a formula that reflects the
trends for women, ensure their desired finish, and
provide long-lasting effects, achieving results that best
highlight the unique appeal of each individual.

The packaging comes in designs that are simple and
refined, feminine and powerful, featuring curved contours
and pink as the brand color.

Enabling you to instantly look beautiful, Za will inspire you
to be vivacious even in personality. Za is sure to brighten
up your lifestyle.
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Za to be launched in Japan at last.

Za, a popular brand among trend-conscious Asian women
in their 20s, is coming to Japan this fall.

Za is scheduled to be launched on September.
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Regional Marketing Philosophy

To cater to vivacious 20s women who lead busy and
fulfilling work and private lives, we will be launching in
Japan a range of products carefully selected from Za's
skincare products that ensure instant efficacy simply, as
well as the brand’s base and point makeup products that
offer a desirable finish requiring no special techniques.

Given the heightened demand for time-saving skincare &
makeup, high-quality but affordable Za products offering
instant beauty solutions are blessed with the perfect
setting for the launch.

Za products will be introduced mainly at variety stores
where customers visit to look for the latest goods. Stores
with a vibrant atmosphere will be chosen to match the
energetic and stylish brand concept of Za.

Za has signed three global models to promote its brand
concept through wvisual images shared across all
countries.

In Japan, Jun Hasegawa will be especially highlighted to
promote Za’s brand image with her vivacious, natural, and

stylish beauty.
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