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(Brand in Japan Local Skin Care Market 20-24 from INTAGE SLI)

2021 - 2022, 2024

UV Skincare
No.1
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(Ranking Share by Category in JP Local Market from INTAGE SLI)
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Cream Anti-wrinkle

*exc. anti-wrinkle and AIO NO- 1
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IRFECT UV SUNSCREEN
| SKINCARE MILK
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BRAND Mission

Free to Shine
Let people shine infinitely under the sun
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Gold Series (Milk & Gel) Mild Series Night Sun Care Brush On Powder
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RESEARCH HISTORY

Supporting Brand DNA -

e 1923 Q Shiseido launched its first sunscreen “UViolin™

e 1980 = Indicated SPF for the first time in Japan

=

w1986 ﬂ Began indicating UVA blocking effect (PFA)

. 1992 l Launched the ANESSA dedicated sunscreen brand

A 5 I®  Lod the world by indicating PA
» 2004 in the Japanesecosmetics industry
\ Defined tself as “Beauty sunscreen” that can
In order for people & the sun to maintain » 2018 | care for as well as powerfully protect skin.

a good relationship, we have been conducting
UV research for over 100 years.

This research constantly gives rise to
cutting-edge technology to protect people’s
beautiful & healthy skin since the brand’s birth

| Aqua Booster Technology

w2020 m Thermo Booster Technology

\ I3
. 2022 m Auto Booster Technology

\ 3
. 2024 ﬂ Auto Veil x Auto booster Technology
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After close collaboration with Anessa HQ, SCH
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