
 

 

 

A Double Win for MAJOLICA MAJORCA at “Spikes Asia 2017,” Asia’s Creative 

Communications Festival:   

Web Video Wins Silver, Digital Signage Wins Bronze 

MAJOLICA MAJORCA, Shiseido’s self-selection makeup brand, received two awards – Silver Spike in the Film 

Craft category and Bronze Spike in the Digital category at the Spikes Asia Awards 2017, held in Singapore from 

Wednesday, September 27 to Friday, September 29. The web video, “COSMETIC RUBE GOLDBERG MACHINE: 

Makeup is a Story,” won the Silver Spike. The digital signage “MAJOLICA MUSEUM,” executed within Tokyo 

Metro Subway station premises, won Bronze Spike. 

 

 

 

 

 

 

 

 

About the web video, “COSMETIC RUBE GOLDBERG MACHINE: Makeup is a Story” 

The “COSMETIC RUBE GOLDBERG MACHINE: Makeup is a Story” is a magical video that draws out a girl’s 

Kawaii (cuteness) just by looking. The door to Kawaii opens with 117 products of the self-selection makeup brand 

MAJOLICA MAJORCA adorning the Rube Goldberg machine. This machine, consisting of a complex combination of 

MAJOLICA MAJORCA products, reveals makeup items one after another as it operates, casting a magic spell and 

transforming the quiet, introverted girl, played by model and actress Tina Tamashiro, into a captivating beauty. The 

video is created with an ethereal yet charming worldview. By turning on the YouTube subtitle function, the viewer can 

learn about the secrets to becoming Kawaii. 

 

■Release date: November 2016 

■COSMETIC RUBE GOLDBERG MACHINE: Makeup is a Story https://youtu.be/UzqSFUehdoU 

■“MAJOLICA MAJORCA” brand site http://www.shiseido.co.jp/mj/ 

About the digital signage “MAJOLICA MUSEUM” 

Using 3-D trick art and digital signage, the MAJOLICA MUSEUM transit advertising created an illusory effect as if 

an enchanted, magical museum of Kawaii had emerged in an everyday train station. It was executed for 1 week within 

the premises of the Tokyo Metro Subway Shinjuku Station in February 2017, creating a place for our target audience to 

encounter MAJOLICA MAJORCA.  

Winner’s comment: MAJOLICA MAJORCA brand manager, Moe Asakura 

We are greatly honored to receive this distinguished award. Our aim was to communicate the appeal of MAJOLICA 

MAJORCA, which offers the fun and excitement of encountering Kawaii in new, magical ways. We are truly grateful to 

everyone involved, and remain committed to taking on various challenges to make makeup an enjoyable, enriching 

experience. 
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About “Spikes Asia 2017” 

Together with Eurobest and Dubai Lynx, Spikes Asia is a Cannes Lions regional event held every year in September in 

Singapore. It is Asia’s largest communications festival, and like Cannes Lions, features a wide variety of seminars and 

workshops offering great programs for study.  

 

 

 

Staff List 

 

■COSMETIC RUBE GOLDBERG MACHINE: Makeup is a Story 

 

Creative Director, Planner, and Copywriter: Naoya Kudo (DENTSU INC.) 

Strategic Planner: Elena Kanno (DENTSU INC.)   

PR Planner: Kenta Arai (Dentsu Public Relations Inc.) 

Account Executives: Hiroki Sakuma, Yohei Miyagawa (DENTSU INC.) 

Creative Supervisors: Masato Kosukegawa, Hisashi Narita, Tomoaki Yamura (Shiseido Company, Limited) 

Copy Supervisor: Shoko Tanaka (Shiseido Company, Limited) 

Brand Manager: Moe Asakura (Shiseido Company, Limited) 

Hair & Makeup Artists: Sawako Yuri, Ikuko Shindo (Shiseido Company, Limited) 

 

Producers: Shuhei Hosokawa, Koji Eguchi (school), Takashi Kibe (TOW) 

Directors: Kazuma Kitada, Motoyo Jo Uzawa (TOKYO) 

Production Managers: Motoki Oishi, Rino Tanaka, Kaho Mizoguchi (school), Yuya Kanase (TOW) 

 

Photography: Hideyuki Hashimoto 

Lighting: Masahiro Ibaraki 

Mechanics: Kensaku Harayama 

Art Designer: enzo (R.mond) 

Stylist: Remi Takenouchi (W) 

Offline Editors: Shuji Daito (school), Kazuhide Adachi, Koshiro Nakamura (dadab) 

Online Editors: Masaki Mizuno, Takahiro Ota, Mami Watabe (khaki) 

Computer Graphics: Hiroshi Takeyama, Goh Takahashi, Kenta Hasegawa, Kazumasa Morozumi, Kenta Tanaka (+Ring), 

Yoshinori Numasawa, Yoshifumi Ikoma (B-9) 

Animation: Kohei Morikawa 

Designer: Harumi Sato (school) 

Colorist: Yasutaka Ishihara (PCL) 

Music: Thomas Suess, Erik Reiff (audioforce) 

Sound Effects: Akihito Narita (ONPa) 

  

 

 

 

 

 

 



 

 

 

■MAJOLICA MUSEUM 

 

Creative Director: Masato Kosukegawa (Shiseido Company, Limited) 

Web Director: Tomoaki Yamura (Shiseido Company, Limited) 

Art Director: Hisashi Narita (Shiseido Company, Limited) 

Copywriter: Shoko Tanaka (Shiseido Company, Limited) 

Producer: Keiko Watanabe (Shiseido Company, Limited) 

Brand Manager: Moe Asakura (Shiseido Company, Limited) 

 

Executive Producer: Masato Yoshikawa (BBmedia Inc.) 

Producer: Rei Sato, Nana Otoi (BBmedia Inc.) 

Production Manager: Ayuka Miyamoto (BBmedia Inc.) 

Production Assistant: Hanako Hirokawa (BBmedia Inc.) 

Director: Satomi Takahashi (BBmedia Inc.) 

Motion Graphics Designer: Misato Oka (BBmedia Inc.) 

Art Director: Misa Matsukawa (BBmedia Inc.) 

Designer: Yukiyo Yasutake (BBmedia Inc.) 

Programmer: Kentaro Nakano (BBmedia Inc.) 

Digital Director: Anzu Yoshida (BBmedia Inc.) 

 

Business Development: Tatsuya Inoue (Metro Ad Agency Co., Ltd) 

Communication Designer: Misa Nakagawa (FreakOut Holdings, inc.) 

Planner: Tomomi Takahashi (FreakOut Holdings, inc.) 

Cinematography: Masashi Sasaki 

CG Producer: Kazuya Takahashi (Digital Garden Inc.) 

CG Designer: Yuki Yamada (Digital Garden Inc.) 

 

 


